
INTRODUCTIONS
Get me interested!



GETTING STARTED

• The purpose of the introduction is to get your reader interested and give 
them what they need to know to understand and follow your argument

• Keep this in mind when writing it, reviewing it, editing it, revising it.

• Think about the first five minutes of a television pilot – you’re either going to 
continue watching, or change the channel.

• Make your reader give you the benefit of the doubt



WAYS TO BEGIN:

• It’s called an attention getter, but it 
doesn’t have to be awe-inspiring 
awesome

• Think about building up into your 
topic, into your argument

• The key with all of these is you have 
to use them, not just write one 
sentence and be done

• Explain the larger context of your 
topic

• Offer background information

• Define key terms or concepts

• Connect your subject to reader 
interests or values

• Start with a quotation or statement 
to provoke interest

• Start with an anecdote

• Ask a question (be careful)

• Jump right into the topic



BACKGROUND INFORMATION

• You just have to ground your reader – what are you writing about?  Authors? 
Pieces? Anything else the reader needs to know?

• You are not summarizing the entire article, the author’s life, etc. (Know your 
audience – have I read these essays?)

• You are using this information to connect your attention getter to your 
argument

• EVERYTHING IS CONNECTED TO EVERYTHING! 



THESIS

• Get to your argument

• What is your interpretation of the pieces?

• This should not come out of nowhere – your attention getter and 
background information have been building up to this moment

• It’s like a marriage proposal – it shouldn’t happen with someone you’ve just 
met, but someone you have built a foundation with, a strong relationship, 
and now you’re ready to make this commitment 



EXAMPLES

• We’re going to look at examples

• Think about the ways they begin

• Think about how this builds into background information and then the 
argument

• It is all connected

• Evaluate them: did they do a good job?



EXAMPLE 1
FROM NFG: HANNAH BERRY, THE FASHION INDUSTRY: FREE TO 

BE AN INDIVIDUAL

As young women, we have always been told through the medium of 
advertisement that we must use certain products to make ourselves 
beautiful.  For decades, ads for things like soap, makeup, and 
mouthwash have established a sort of misplaced control over our 
lives, telling us what will make us attractive and what will not.  
Recently, however, a new generation of advertisement has emerged 
in the fashion industry, one that cleverly equates the products shown 
in the ads with the quest for confident individuality.  Ads such as the 
two for Clarks and Sorel discussed below encourage us to break free 
from the standard beauty mold and be ourselves; using mostly 
imagery, they remind us that being unique is the true origin of beauty.



EXAMPLE
FROM NFG: EMILY NUSSBAUM, IN DEFENSE OF LIZ LEMON

Judging from my Twitter feed, there’s been a backlash to 30 Rock this 
season, particularly the character of Liz Lemon, played by Tina Fey . . 
. The argument in all these pieces (by many writers I respect) is pretty 
much the same: 30 Rock used to be funny, but now it’s sour and 
negative.  Liz Lemon was once our heroine – a sassy, confident, if 
somewhat neurotic single career lady.  Now she’s become 
infantilized and dumb.  She behaves as if Jack Donaghy (Alec 
Baldwin) is her daddy.  She doesn’t trust her own judgement, she’s 
bad at her job, and there’s something awfully misogynist about all 
this!  Liz Lemon is pathetic.

Well, I can’t get on board with the hate train, especially after last 
week’s tour-de-force episode . . . 



EXAMPLE 3
FROM : LOSS OF CLASS PRIVILEGE IN VOYAGE IN THE DARK: FINDING A 

VOICE AMONG THE SUBALTERN

In 1911, a famous caricature of capitalist society was published: “Pyramid 
of the Capitalist System.”  It displays a society built up from the backs and 
shoulders of the workers, and each subsequent class rises above the 
previous until the ultimate determiner of social position reigns at the top: a 
bag of money.  Money represents social power in a capitalist society, and 
those that possess it can influence and control those that do not.  The 
possession of wealth insulates the elite from the means of production and 
workers that make their lives possible, alienating them from the very source 
of their position.  As a result of this twisted and exploitive system, many are 
disadvantaged and discriminated against.  However, while races are 
subordinated or enslaved in the name of producing wealth, or women are 
subordinated to men and put into positions of support, display, and 
entertainment;  ultimately, these inequalities still find their root in the 
capitalist system that produces them.


