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Fundamental English 3
Outcome A



Outcome Goal

•Module Focus:  Students will study historical and 
modern texts to define various rhetorical 
terms/strategies and analyze their use when 
conveying an overall argument. 



Benchmarks

•ELA.11.A Module Outcome:  
Students will create an annotated 
bibliography, summarizing each 
article and evaluate sources for 
author’s creditability.    



Assessments

Vocabulary Quizzes

 Rhetorical Terms

Objective Test

 Identify rhetorical 

devices/strategies in one 

historical document

 Evaluate the use of 

rhetoric to develop an 

overall argument

Student Created

Annotated 

Bibliography

Student Created
Create an 

argument related to 

a current social 

issue 

Use materials from 

Annotated 

Bibliography



Time for Notes



Understanding Writing:
The Rhetorical Situation
Brought to you by the Purdue University Online Writing Lab

https://owl.english.purdue.edu/owl/resource/625/1/

https://owl.english.purdue.edu/owl/resource/625/1/


What is a Rhetorical Situation?

•Rhetoric: Using language effectively to 
persuade, inform, educate, or entertain

•Rhetorical Situation: The circumstances in 
which you communicate.



Elements of The Rhetorical Situation



The Writer/Speaker

•Your culture, personal
characteristics and interests
affect what you write about and 
how you write it. 



Writer/Speaker: Factors which can affect your writing include:

• Your age

• Your experiences

• Your gender

• Your location

• Your political beliefs

• Your parents and peers

• Your education



Purpose: Your Reason For Writing



Genre: Category or type of writing

• Genres hinge upon purpose and the 
needs/expectations of the projected 
audience.

• Examples: fiction, autobiographical story, 
news article, review, letter to the 
editor/editorial, rhetorical analysis, criticism, 
persuasive essay/speech



Audience: To Whom are you Writing or Speaking?

• Many of the same factors
which affect the writer also 
affect the audience
•Age
•Social class
•Education
•Past experience
•Culture/subculture
•Expectations



Topic: What you will write about

• May be broadened or narrowed depending on the length of 
your writing and your interest

• Topics should be appropriate to the rhetorical situation you 
are in.



Context: The “situation” which generates the need
for writing

•Affected by the 
• Time period or timing
• Location
•Current events
•Cultural significance



Rhetorical Situation: Summary

•Writer/Speaker

•Purpose

•Audience

• Topic

•Context

•Culture



What this means…

• You need to be aware that a rhetorical situation 
exists every time you write.

• You need to adapt your writing depending on your 
purpose and your audience.



Let’s look at a recreation of a famous rhetorical 
situation from American history. Using the video, 

as a reference, identify the six elements of this 
rhetorical situation. 

https://www.youtube.com/watch?
v=HHo-3LEcgQE

https://www.youtube.com/watch?v=HHo-3LEcgQE


General Terms: Outcome A

Rhetoric

Using language effectively to persuade, inform, educate, or entertain

Argument

A reason or set of reasons given with the aim of persuading others that an action or 

idea is right or wrong: 

Tone

Reflects your attitude towards the subject you are writing about and the readers you 

are writing to.



How will you convince your audience to see 
your point of view?
• https://www.youtube.com/watch?v=gf81d0YS58E

https://www.youtube.com/watch?v=gf81d0YS58E


What is Persuasion?
Presenting the "Argument”

•Goal:  to change others’ point of view or 

to move others to take action.



Rhetorical Appeals

• Ethos or the ethical appeal is based on the character, credibility, or 
reliability of the writer. 

• Pathos, or emotional appeal, appeals to an audience's needs, values, 
and emotional sensibilities.

• Logos or the appeal to reason relies on logic or reason. 



Pathos Ethos Logos



Ethos: ETHICS (Credibility,)

Ethos: the source's credibility, the author's
authority 

•The writer or speaker presents him or herself 
to the audience as credible, trustworthy, and 
honest.



Credibility?

• Does the audience respect you? 

• Does the audience believe you are of good character? 

• Does the audience believe you are trustworthy? 

• Does the audience believe you are an authority on this speech 
topic? 

Keep in mind that it isn’t enough for you to know that you are a 
credible source. Your audience must know this. Ethos is your 
level of credibility as perceived by your audience.



Ethos. 

I have made billions of dollars 
in business making deals –
now I’m going to make our 
country rich again. I am going 
to turn our bad trade 
agreements into great ones. 
http://www.politico.com/story/2016/07/full-transcript-
donald-trump-nomination-acceptance-peech-at-rnc-
225974

The writer or 
speaker presents him 
or herself to the 
audience as credible, 
trustworthy, honest, 
and ethical.

I've been your First Lady. 
Served 8 years as a Senator 
from the great State of New 
York. 

I ran for President and lost. 

Then I represented all of you as 
Secretary of State.

http://www.cnn.com/2016/07/28/politics/hillary-
clinton-speech-prepared-remarks-transcript/



Review

Ethos: Ethics / Image
Ethos is an argument based on   
character.

The writer or speaker presents him 
or herself to the reader as credible, 
trustworthy, honest, and ethical.  



Pathos: EMOTION
• Pathos: the emotional appeal; vivid

language, emotional language and 
sensory details.

• EFFECT: Evokes an emotional 
response 

• To make the audience feel something 
about what is presented to it

• There is a potential for harm if the 
appeal is not seriously considered.

• Children, animals, illness, memories, 
etc…



Pathos Example:

• How does this 
advertisement appeal to 
emotion? Why?



Logos: LOGIC

Logos is an argument based on facts, statistics, authorities, 
evidence, and reason.

• Using logos means appealing to the readers’ sense of what is 
logical.  

• Using logos appeals to “common sense” to make a point

• Very straightforward, and not “fluff”.  It has a very scientific, 
factual approach.

EFFECT: Evokes a cognitive, rational response 


